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PROMOTION RATIONALE 


BEN50N & HEDGES lQO'V SWEEPSTAKES 

The biggest promotion in the history of Benson & Hedges 100's is back! 100 Nlew 
Sweepstakes from Benson & Hedges 100's , all new, all! involving, 100' separate 
Sweepstakes wrapped into one. Everything from 100 inches of Ford Maverick to 100 feet 
of Apple Strudel. It's fun, it's exciting, and it gets results! 

Last year's highly successful 100 Sweepstakes promotion drew an unbelievable number 
of consumer entries, and most of them sent in two empty packs of Benson & Hedges 
with each entry. 

As an added feature to the Benson & Hedges 100's Sweepstakes, prizes will be offered 
to the retailer who can guess which two Sweepstakes will draw the most and the fewest 
entries in the contest. 

. list prize - 100 feet of $1.00 bills. 

. 2nd prize - 100 one dollar ($1.) bills. 

. 3rd Prize - 100 half dollars. 

Colorful point-of-sale material and an extensive media schedule of four color spreads 
in Sunday Supplements and National Magazines will provide the support to make this 
year's 100 Sweepstakes promotion an even greater success. < 

Benson & Hedges 100's are on the move ... sales are up over 14%,, Mfenthol iis up alinost 
19%. This growth has moved Benson & Hedges into a solid position as the nation's 
10th biggest brand. With your continued efforts, Benson & Hedges 100's can be numr 
ber 9 by the end of the year ... let's see if we can make that a reality. 

VIRGINIA SUMS - "BOOK OF DAYS" 

The 1972 "Book of Days" promotion was a tremendous success withi consumer order of 
over 135,000 books. Research indicated that 85% of the premium users were new 
Virginia Slims smokers giving us a high conversion of 3%. Total sales of Virginia 
Slims, Regular and Menthol, are up 12%, and we expect a further increase as a> 
result of this promotion. 

Because of this success, in the 6th cycle as the secondary brand, Virginia' Slims 
will again offer the "Book of Days" engagement calendar. This year's program will 
require ten proofs of purchase (Regular or Menthol) and will run coupon adfc iin 
national consumer magazines, including TV Guide and Sunday Supplements. 

Point-of-sale materials will include an A-li 30 carton floor display, shelf talkers, 
coupon pads and header cards. Catalog sheets are also supplied. 

As an additional incentive, a supply of "Book of Days" has been sent to field . 
management personnel for sell-in of the A-l display and each retail salesman will 
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be provided with 50 purse mirrors inscribed with "Virginia Slims, salles up ... stock 
uipl'i!" to generate clerk goodwill and inventory attention. 

The rate of growth on Virginia Slims is accelerating and it is essential that suffi¬ 
cient stock be maintained'in warehouse and at retail to back up< this promotion. Sieze 
this major opportunity to expand sales through a program that is bound to generate 
heavy trial and high conversion. , 

MARLBORO 

Marlboro sales for the first seven months of 1972 have increased nearly 20%. Marlboro 
Lights continue to contribute significantly to the Marlboro sales picture with all 
other packing showing impressive growth rates — Red up 15%, 100's up 22% and Menthol 
up 36%. 

During: the Sixth Sales Cycle Marlboro Lights will be tertiary brand! for the entire 
eight week cycle and Marlboro Red and Green will be featured during; Marlboro's 
secondary period of the last four weeks. This promotion will center around a holiday 
theme — "Merry Christmas from Marlboro Country." 
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MILITARY REPRESENTATIVES 


SIXTH SALES CYCLE 


OCTOBER 30 - DECEMBER 22, 1972 


SPECIAL ACTIVITIES 

The Promotional Rationale portion of this work plan out!iwes the major brands 
which will be featured during; the 6th cycle. You should direct your efforts 
to gaining new distribution, increasing inventory, and! improving our shelf 
position where possible. 


Brands to be featured during this cycle are: 


. BENSON & HEDGES - Total sales are up nationally and in the millitary 
as indicated by figures below: 


NATIONALLY MILITARY 


Total Benson ft Hedtjes TOC's 14.0% 

Benson ft Hedges Menthol 19.0% 


17.5% 

25.3% 


All efforts should be made to maintain these strong trends. Set specific 
objectives by accounts to gain new distribution in those areas currently not 
stocking Benson ft Hedges 100's. Utilize all P.O.S. material when permitted 
to gain merchandisings support in your accounts. 

'. VIRGINIA SLIMS 


NATIONALLY MILITARY 

Total Virginia Slims 12.0% 17.9% 

The growth rate that you are currently experiencing will continue if your 
priorities with this brand is centered around expanding the distribution 
base. Review each assigned account in an effort to determine other areas of 
opportunities. The normal accelerated growth rate of the brand plus heavy 
national advertising will make it essential that added inventory is maintained 
tc off-set this growth. 


MARLBORO - The following figures will point out strong and weak areas 
in Military sales and can be used to help you analyze your business by 
market area and on an account by account basis. 


1 . 

Total Marlboro 80-85 

3.2% 

2. 

Total! Marlboro 100's 

26.6% 

3. 

Marlboro Lights 

100.0% 

4i. 

Total Marlboro 

12.9% 


The areas requiring immediate consideration are Marlboro 80-85's. Within that 
category, the primary problenn is the Marlboro box. Continue to make special 
presentations especially in the 80-85 category to improve total sales with this 
brand. 


Source: https://wwwjndustrydocuments.ucsf.edu/docs/gryfeolB^i'iXi 
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OTHER BRANDS 


As you place special emphasis on the featured! brands during the 6thi cycle, 
continue to take all available opportunities to gain new distribution and 
merchandising support on the brands not featured this cycle. 

MILITARY INCENTIVE ITEMS 

You have been supplied with high value incentive items which should be used 
in high volume outllets with good merchandising facility. These items shoulid 
be used for: . 

Manned store sales 

. Special display efforts 

This "on-going" program is an excellent supplementary device that cam be used 
most effectively in addition to the programs occurring each cycle. 


MERCHANDISING OPPORTUNITIES 


. Cigarette Department Marker - Many opportuneties exist iin your retai 1 
outlets with a good carton business to install the cigarette department 
marker. This item has been well accepted by the military and civilian 
trade. If you do not have a supply of markers on hand, they may be 
requisitioned in the normal manner. Carry a department marker into 
each: outlet with you to show to the store manager as you make your 
presentation:. 

. Parliament Carriage Light - Youi were supplied with an allocation of 
carriage lights earlier to be used in clubs and! other similar outlets. 
Take every opportunity to utilize this item in'your higher volume 
outlets. 


OTHER ACTIVITIES 


. Navy Commissary Stores - You were given an advance notice of the 

Authorized Group Items which are to be carried in all 1 Navy Commissiary 
Stores. Razor blades were given a minimum line item of 4 with a 
recommended line item of 8. This now places us in a good! position to 
sell our Personna and Face Guard to these outlets. 

. General Products Items - You must continue to follow through with the 
products and programs sold in General Products Division and the outlets 
that re-sell our merchandise. There are many distribution and volume 
opportunities available as a result of programs in this division. 

. Face Guard Distributional Questionnaiire - Please complete questionnaire 
and return to Ray liasarow immediately as requested ini memo from me 
dated September 25, 1972. 
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MILITARY SPECIAL OFFERS 


The following special offers are stiI'll running. Continue to follow through in an 
effort to sell these programs as previously instructed: 

. Personna Small sizes offer #MW 142 has an effective date of 9/1/72 and 
will! be withdrawn 11/30/72. The 25% voluntary price reduction - off 
invoice provides an excellent opportunity to gain additional peg space, 
increase inventories, and get reduced resale prices. 

. Clark Smile 6-Pack Gum offer #MW 722 has an effective date of 9/1/72 and 
will be withdrawn 11/30/72 (CONUS) and (OVERSEAS). The 15% voluntary 
price reduction should help you increase distribution, gain shelf 
exposure and display support. 

. By now you have sold your customers the Clark Gum 10-Pack Halloween 
Promotion. Check your resale outlets to make certain the gum ordered 
is in stock and is being placed on the Halloween display. Since all 
orders were to be processed by September 15th, gum ordered should be 
at retail now. 

. New Speakeasy Breath Freshner #MW 522 has an effective date of 9/1/72 and 
will be withdrawn 11/30/72. The 25% introduction offer should provide a 
strong trade incentive in gaining distribution on this product. 

GENERAL 


The military continues to be an important part of our overall business. Your 
management expertise and knowledge of your accounts play a significant role in 
improvingi our business with the military. Continue to analyze your business 
and set specific obtainable objectives. I know you willl! give this ares of our 
business your best. 
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BOND STREET TOBACCO 



ASHTRAY OFFER 


BOND 1 STREET, a mild aromatic smoking mixture, has pleased pipe smokers for 
over thirty years. Using selected Burley tobacco whichi undergoes a secret 
blendingi process, the brand adds just the right amount of Brights, Rerique 
' and Latakia to provide a flavorfull and distinctive smoke. 

During the Sixth Sales Cycle, BOND STREET will ofer the consumer a FREE 
metal piipe ashtray with the purchase of specially wrapped! 14-ounce tins. 

A two-dollar value, the ashtray in fiat black, reveals authentic casting 
marks and has a cork knocker to prevent harm to valuable pipes. With a 
contemporary design and the wrought-iron type finish, the unit will blend 
with most any decor. The ashtray will be "shrink wrapped" onto each: 

14 ounce tiin of BOND STREET provided for this promotion. 


THE SALES PLAN 


This special promotion is for a limited time and quantity only. It is 
designedl to supplement our regular BOND STREET 14 ounce business,, and not 
to replace it. 

We wish these uniits to be sold by Area Managers-Chain Sales and Military 
Representatives to their customers. In this manner, we will be assured that 
these units will be placed in high volume tobacco outlets where they will 
quickly sell through! to consumers or gift givers. 

Ini cases where allocations cannot be sold by Area Managers-Chain Sales or 
Military Representatives, they are to be turned over to Division Managers 
for sale to high volume independents. Your Region Manager will make the 
determination as to quantities to be turned over to Division Managers. 


PACKING/PRICE 

BOND STREET 14 ounce and ashtray combination units will be packed one dozen 
units per case. 

The price is $17.64 per dozen (regular price). 


CONTACTING ACCOUNTS 


Upon receipt from Region Managers of allocations. Area Managers-Chain: Sales 
and Military Representatives should contact their accounts immediately and 
solicit orders for these promotional units, as well as arrange for cut^-case 
and other displays for the pre-holliday period. It is suggested: that these 
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displays be set as soon after mid November as possible, so as to take 
advantage of advance gift-buying. It is important that displays go up at 
the same time as other Christmas tobacco, cigar, etc. displays. In this 
way, you won't lose valuable display space to the competition. 

Special efforts should be made to place all displays in strategic locations 
- it) front of pipe or tobacco racks, in Christmas gift sections, or close 
to cash,registers. 

When Area Managers-Chain Sales' accounts buy direct, ordlers may be submitted 
directly to Customer Service Department in Richmond. Where accounts buy 
from; distributors. Area Managers-Chain Sales should get order for total! 
quantity plus instructions regarding specific store delivery quantities and 
tum these over to the Area Managers-Distributor Sales who call on the 
distributors. Area Managers-Distributor Sales are then to submit orders 
to Richmond, and follow through to see that deliveries are made as instructed 
by the chain. 

All regular orders submitted by your customers will be filled with regular 
packing of BOND STREET 14 ounce. No ashtrays will be included with regular 
orders. 

Special orders must be submitted for this promotional packing per allocat¬ 
ions which will be established by your Region Manager. Indicate "14 ounce 
tin and ashtray" on all orders for this promotional item. Use separate order 
form for these units - do not include with other items. Submit orders to our 
Richmond Customer Service Department - Attention: Mr. E. Johnson!. 

It is expected that these units will! be ready for shipment to customers the 
first week in November. Doni't wait, however, get orders in as soon as 
possible. ' 

Area Managers-Ghain Sales, Area Managers-Distributor Sales, Division Managers 
and Military Representatives will receive one sample unit for use during' 
sell-in. Where several managers are headquartered in one city, we will 
consolidate shipment of sample units. 


DISPLAYS/ALLOWANCE 

A one dollar per case display allowance will be offered for display of 
these promotional units, up to a maximum of five dozen per outlet. Be 
certain, however, not to overload any single retail outlet. 

Gain a receipt for display allowances, and charge this on your weekly expense 
voucher after you have determined that merchandise was displayed!. 


* ■ ■ ■ ' ■' iA 'H? 
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MERCHANDISING PROGRAM 


. PLAN! A CARTON FIXTURE 

An Important 65% - 70% of our cigarette volume in supermarkets is sold from Pllan 
A carton fixtures. It is important for you to make certain that we have our "fair 
share" of space in that section - at least equal to our market share in your area. 

You should especially emphasize gaining additional space for the brands we are 
featuring: during the 6th cycle. In those outlets where we are located on; the 4th 
shelf, efforts should be made to gain Plan-O-Gram approval to move our brands at 
least to the 3rd shelving position!. . 

. PLAN. A-l DISPLAYS - VIRGINIA SLIMS 


Virginia Slims wiill be featured wiith a 30 carton floor display for a one week per¬ 
iod between November 27 and December 15 with the premiun "Book of Days" on each 
carton. Division Managers will advise Sales Representatives regarding; the chains 
that will promote Virginia Slims via this promotion and dates in which the dis¬ 
plays are to be erected. It is your responsibility to sell this promotion and 
display to every Plan A-l independent in your territory. Let's get these displays 
up during, thiis period when massive media support includes "FULL PAGE announcement 
ads'" in major magazines such as: 


McCalls 

Redbook 

T.V. Guide 


Ladies Home Journal! 
Cosmopolitan 


. PLAN B DISPLAYS 

Wooden - Benson & Hedges will be featured 10/30 - 12/22 

New Wire Rack - Benson & Hedges will be featured in the too section 

~ ~~ (10/30 - 12/22) 

- Virginia Slims in the lower section 10/30 - 11/24 

- Marlboro in the lower section 11/27 - 12/22 


Old Wire Rack - Where old wire racks have not yet been replaced, 3enson & 

Hedges will be featured. Replace all old Plan B wire racks 
as quickly as possible. 


. PLAN B-l DISPLAYS 


- Benson & Hedges - large section 10/30 - 12/22 

- Virginia Slims - small section 10/30 - 1 li/24 

- Marlboro Reds & Green - small section 11/27 - 12/22 

Refer to Display Photo Sheet showing correct positioning of our brands in contracted 
displays. 


Source: https://www.industrydocuments.ucsf.edu/docs/grykOOOO - v ;. -- 
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SIXTH SALES CYCLE 

(OCTOBER 30-DEC. 22,1972) 


PRIMARY FEATURED BRAND: 
SECONDARY FEATURED BRAND: 

PLAN A 


BENSON & HEDGES 100'S (8 WEEKS) 

VIRGINIA SLIMS (OCT. 30,- 

MARLBORO (NOV. 27, 


NOV 

DEC 


24) 

22 ) 



4TH SHELF OR HIGHER BASED ON PLAN-O-GRAM 


PLAN A-1 


PLAN B 



| PROMINENT END AISLE OR, OTHER 
PROMIN ENT AREA OF STORE 

PLAN B-1 


WOOD RACK 




OCT. 30. - NOV. 24 



NOV. 27, - DEC. 22 


OCT. 30, - NOV. 24 



NOV. 27, - DEC. 



LOCATION OF DISPLAY B & B^I 

FRONT COUNTER NEAR CASH REGISTER 


PURPOSE OF DISPLAY 
. INSURE ADEQUATE PRODUCT VISIBILITY 
. IMPROVE PRODUCT EXPOSURE 
. SATISFY CONSUMER DEMAND FOR PRODUCT 
.SELF SERVICE 
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Regional Consumer Magazines — November/December 


Marlboro 

N. Y. Magazine 
Cue 


Benson & Hedges 

Lincoln Center Prog. 
N. Y. Magazine 
Cue 

Playbill 

Philadelphia Magazine 
Boston Magazine 


Benson & Hedges 
Parade 


Parliament 

Lincoln Center Prog. 
N. Y. Magazine 
Cue 

Playbill 

Philadelphia Magazine 
Boston Magazine 


Virginia Slims 


N. Y. 
Cue 


Magazine 


Supplements : National 

Marlboro 

Family Weekly 
Tuesday 

Outdoor 

i 

1. Marlboro REA Trucks 

2. #50 Showing Marl. Top 250 markets 


3. #50 showing (12* x 25* outdoor boards) in 25 top markets 

November - Benson & Hedges 
Parliament 


Virginia Slims 
Family Weekly 


1 ,k » r ! ? •**. r" 


. December - Benson & Hedges 

■ 

fef / R,' 0 P 

B .& H - Top 25 market list (Black newspapers) 1200 line B & W ads 
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National Consumer Magazines 

MARLBORO 

Life 

TV Guide 
Tine 

Newsweek 

U. S. News & World Report 
Sports Illustrated 
Playboy 

Penthouse 

Gallery 

Oui 

Esquire 

Popular Science 
Popular Mechanics 
Meehanix Illustrated 
Sport 
True 

Outdoor Life 

Field & Stream 

Sports Afield 

Sporting News 

Argosy 

VFW Magazine 

American Legion Magazine 

V. I.P. Magazine 
Motor Trend 
Hot Pod 

Car Craft 
Rond & Track 
Car A Driver 

Ebony 

Jet 

Black Enterprise 

Crises 

Contact 

Black Book Directory 

Redbonk 

Wonan f s Day 

MacFadden’s Women’s Group 

Dell Modern Group 

T amily (Army Times Group) 


ADVERTISING 
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November/Dec ember 
VIRGINIA SLIMS 


Life 

TV Guide 
McCalls 

Ladies Home Journal 
Redbook 
Cosmopolitin 
Vogue 

Harper’s Bazaar 

Madomoiselle 

Family Circle 

Woman’s Day 

American Home 

House & Garden 

House Beautiful 

MacFadden*s Women’s Group 

Dell Modem Group 

Stewardess & Flight Service News 

Coronet 

Ms, 

Harvard Lampoon 
Southern Living 
Ebony 
Jet 

Essence 
Black America 


PARLIAMENT ; 


BENSON & 
HEDGES 


Li fe 

TV Guide ' 

Time. 

Newsweek 
U.S. News & 

World Report 
Sports Illustrated 
Psychology Today 
Intellectual Digest 
Saturday Review 
Money 
Oui 

Coronet 

McCalls 

Ladies Home Journal 
Redbook 

House & Garden 


Life f.v; 

TV Cuide ;' ; P 
Time 7 - > 

Newsweek ' 

U.S. News & 

World Report 

Sports Illustrated 

Playboy 

Penthouse 

Gallery 

Oui 

Esquire 

Psychology Today 

Saturday Review 

Harper’s 

The Atlantic 

World 

Money 

McCalls 

Ladles Home Journal 

Redbook 

Cosmopolitan 

Family Circle 

Woman^s Day 

Ms. 

Southern Living 
Ski 

Skiing 

Colorado 

Ebony 

Jet 

Fssence 

Black Enterprise 
Crises 



MULTIFILTER 

Life 

TV Guide 
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You do. 
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in: 


Life, October 27th 





Ladies' Home Journal, November 
Woman's 

Tuesday November 
Psychology Toddy November 
Paradb, November 19th 
Sunday November 19th 
and selected supplements. 
Reaching 61% of all adults 
1.6 times. 

A total of over 130 million 
gross impressions in a month. 
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Based on last year's success, 
it promises to be America's favorite 
cigarette promotion. For America's 
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lift this page. 

A car? A trip? A picket fence? 

Or pickled pigs' feet? 

Last year, silly putty was a sleeper 
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new sweepstakes from 
Benson 



Once again, we've gone for broke to let you pick what you want to win. 


i 

1 


You de< 
Onceo 
two. A car 
more choi 
In anyc 
bills ($20C 
Each o 
prize inclu 
options th 
Plkise 
must bee^ 
envelope. 
Here's 
America's 


o * c 
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REGULAR; 19 mg."tar/’ 1j4 mg. nicotine, MENTHOL: 20 mg.nar" 1.4!mg: nicotine.: av. per cigarette. FTC Report. Apr.72. 
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local bool* dub 



You decide what it is you want and enter the appropriate sweepstakes. 

Once again, we offer a car. And, this time, also a camper A bicycle built for 
two. A canoe of your own to paddle. A waterbed. Half a dozen trips. And 89 
more choices from picket fencing to pickled pigs' feet. 

In any case, any winner may change his mind andlask for 100 ft. of dolldr 
bills ($200) instead. 

Each of our 100 winners will receive a letter explaining exactly what his 
prize includes, what choice he has (if any) of style or color or flavor, and what 
options there are on deliveries of perishable goods. 

Please read the rulds carefully and especially note that each sweepstakes 
must be entered individually, with each entry mailed Separately in its own 
envelope, and the sweepstakes number in the lower left comer. 

Here's hoping you'll win your favorite prize from Benson & Hedges 100's, 
America's favorite cigarette break. 


OFFICIAL tUI.ES—NO PURCHASE REQUIRED 
1.1 Writ* th* numb*, of Ik* sw**oifol»s you v.iih to nut, hi Rw 
ipac* providod on ifh* i official lantry blank, or on o plain pj*<* 
oi a" * s* pop*,. 

2. Hond pr.nl you, nom*. odd,***, zip cod* on your ontry, includ* 
wilhil lb* bofrom pon*|tl from two pocH ol Bunn I HMgw 
100 i.Rwgutori or MOorhol. or |h* worth Bamon 1 Hadga* 100V 
hond-pr<ni*d on a plain, pioc* of Boon,. 

3. Em*r oi oliw at you with, bu> 'you may *nt*r only an* hump 
itakai p*r *fiirv, and *och *nrry mutt b* mo>l*d iaooroi*lv, K>: 
Iwien 1 H*dg«i lOO'i, P O. Bo. 100, N.Y., N Y. 10046: Eatrios 
mull b* poiimoihM by fobruorv I, 1973 ond r*t*i**d by FabruOry 
10.. 1973 

4/ IMPORTANT: You mytl writ* lb* numb*' of lh* IwMpttaln 
you or* *nt*ring on th* outbid* of »b* on**lopo. in lha low*. 


J Winn*n will b* talocrod in random drowingt frbm *nf,i*i 
ior luHnloUi. by Not I Judging ln*r , Ilk., on ihd*P*nd*nl 
fudging organization. whow daemon or* linal Oddi ol w.nnmg 
will Ib* d*I*rmrn*d by lb* numbon of *n(ri*« r*c*iv*d for oottt 
fw**pnok*i. Winn*ri may Em oikad ro *i*cul« on affidavit of 
rtlMM and oligrbilitv.'AM prixoi will b* owordod. Only on* 
priz* fo a lomilY. Liability lor !a«*» iti fh* iol* ,*ipo*\«b<lity of 
rb* individual winnan.. In li*u of Ony priz*. wirww* may *l*clto 
**c*i«* a caih award of J?00. 

& Contoii oo*n to all U S. midanlt ow*r 21 y*or» of aQd, 
«.c*pr *mplov**i and rh*ir familial ol Philip MowInc , ill 
Obrortmng og*«ci*i ond Nal'l Judging 1ml., Inc. Thii off*, iv 
tubiact to all ladaral. .Hot* ond local l<mn.. Void lin lck*o. M»v- 
•Ouri.i Wotbington, and !wb*r***f probibitod. roitrictad lor ta.*d. 
7. for O .lin of »inn*it, wndio tlompod. i*lf4oddr*ii*d ammloo* 
to BENSON 1 HEDGES WINNERS LIST, P O. Bo. 250. NowYork, 
Now York 10016. 
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Benson & Hedges 100 s, P.O. Box 100 
New York, New York 10046 



IOQ 

kUMX? 


n 




inrwr ot N Y.i Rainbow Room* 



rfnbrolto S. gatdw. hmiKn* 



At long last I've decided which sweepstakes to enter 
arid I've carefully read the rule* 

The sweepstakes number is,_andihe prize is__ 
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peaywt.butwA> 


ADDRESS-. 
CITY_ 


-STATE. 
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Six years ago, whoever heard of Benson & Hedges 100s? Today, its the number one 100 millimeter brand 
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i f J Jenson & Hedgfcp QQs] 




Number, ten of all brands, and growing at the rate of four times the industry, Selling at the rate of over 18 billion a year 

<*• 

America’s Favorite Cigarette Break. 
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Six years ago, whoever heard of Benson & Hedges 100s? Today, its the number one 100 millimeter brand 
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Number, ten of all brands, and growing at the rate of four times the industry, Selling at the rate of over 18 billion a year 

<*• 

America’s Favorite Cigarette Break. 
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Announcing the1973 edition 
of the Virginia Slims Book of Days^ 

□ Last year's Book of Days was a 
phenomenal success. We filled orders 
fbr over 135,000 books. 

□ And now, the new 1973 edition is 
ready. Geared right to the people who 
count fbr sales: women. Virginia Slims 
is the number one cigarette for women, 
and our sales are up 12% over last: year. 

□ The Book of Days is free with 10 
pack bottoms from Virginia Slims 
(regular or menthol). 

□ And we're backing it with even 
bigger support than last year. Full p-o-s 
support, with 20pack set-up-and-sell 
units, shelf talkers, and full-page 
announcement ads in such major ' 
magazines as McCall's, Ladies' Home 
Journal, Redbook, Cosmopolitan, 

TV Guide. All geared to start on 
November 1. 

□ $4% of the women who ordered 
books last year were new Virginia Slims 
smokers. Which means you’ve got to 

der extra quantities of both regular 
idlmenthol to meet the demand. 

□ Stock up nowi And be prepared 
for even greater sales than last 
year. The Book of Days is a 
proven high-interest premium 
that guarantees more sales 
to you. 

fcuVecome 
a long way, baby. 
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FREE,1973 VIRGINIA SUMS 
ENGAGEMENT CALENDAR 


. Virginia Slims 1973 Engagement Calendar 


.- - r ^ 

//s^V *■**'<:: ' ** ’.\ •■■. 

'■MmS 


FREE 

WITH CARTON PURCHASE 


84% of women ordering 1972 edition 
were New? Virginia Slims smokers 

The #l Cigarette for women 

Virginia Slims sales up 12% over 
last year 

Order extra quantities of both 
Regnlkr and Menthol to meet the 
demand 

Display holds 30 cartons 

Recommended Display Period 

Nov. 27 

thru : 

Dec. 16,1972 
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O Philip Mord* U S A. 1972 


h"-• &. 
r ■«=. r ~? v>. *•...... *. v- . 

^ . 'V., 


•/ : A 




• *•.: -i *v. ■' 

'•■ - ^..yv /... . :• .~ ;-j 

- Wft tfiii j j ^ CB^bj 


M/S 




m^s;//www.industrvdocuments.tic.|f ie^|/ ct ^ S3|^^^^^ 






WM 


10052012 






- •,:* 



A\;V. 




. *:j>*. i i'- 


™fe ; ■ -■ ^'^■'^•U:.- '3^’i 





8 jr|^-;>, * V :T- ^-A '.•**(•/ **'-. • - yy/- 

It P' 

^ w ;_.-.-;f■ ._-£■ V 

■ ^.' ; ‘v.:'.v.v-* ; oka®** 

•; i/i''j .; ;._ :,>$%■ *.->>' 

* •• -V ' 

■h'^v . ’’ 


<*c«* ;T ? 
^ t* 


j s W] ^ 
4*VJ^ / 


. «0'-* 4 'i 


J- . 


-;.-V/;; : /■- 




S^r&Urr 




...i*■ • *•;-; 

% ; v r • 3y 

•-/vV^y-H ^' , - 


. . •- - 




■■ • • >•• ■■ - vs?; 

, ^ • •' •■*• y A. ;;v %*"&&■ y^’>S ' : y~. >“4 

-'l'" ' •' ' y,' : - : ' •’/ *■ ''^' i, ~'"*\"' s '^'v***' ^ ' * * *' .*;■’ 

;>.l‘';y.- : '• . ,.' v ' : ***• /'; r: n- 

'•• V- -;; •';<:••. - _•-, .^::♦*$?'•• • 

- ". • • .4 \ ^ * 1 $? 


V.Y 

>3^ 


i 



Virginia Slims 1973 Engagement Calendar 


Over 135>0O0 editions ordered in 
1972 

New 1973 edition now availkbte 

Massive media support 
includes f till-page announcement 
ads in major magazines like: 
McCalls 
Redbook 

Ladies Home Journal 

Cosmopolitan 

TVGuidfe 


• Stock up NOW! 

• Virginia Slims "Book of Days" 
Engagement Calendar is a proven, 
high interest premium that guar¬ 
antees more sales, more profits 
for you. 

Vfcxi’ve come 
a long way, baby 
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YOU’RE LOOKING AT 30 
OF THE 100 NEW SWEEPSTAKES FROM 

q ucnsicc 1AOV 

DCIUm^^I^I Ot rlEI/vU l^/w D# 
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T^Sm! 



frozen Rdck Comiih gome hens 


Vtotkswogen camper 


VNfe're showing you these to give you ia Hint of what 
130 million people will see advertised nationally in Life, 
Playboy, Woman's Day, 1 ad ids' Home 
Journal, Tuesday Fbony and Sunday \ -1SS 

supplements: 100 funny and fabulous 
new sweepstakes running from October • INm 

27/72 through March 1,73. B j| S M 

This promotion will (get more people 
buying Ber.son & Hedges 100's. justius it did last year. 


In fact; last year's sweepstakes fascinated so many 
people that millions entered and made it the most 
successful (promotion in the history of Benson & Hedges 
lOG's. You can help make a little history 
again this year by making sure you 
have plenty of Benson & Hedges 

100's (Menthol and Regular) 
pjjgpfl on hand to support the 

JjajjfM Vi y| 100 Sweepstakes promotion. 


prliawent 

;^vv. 


Another sales building promotion from Philip Mbrris, U.& A* 


As advertised in U. S. Tobacco Jrnl.-10/19/72, 
Convenience Store News-10/6/72, Convenience Store 
Jrnl.-Oct. *72, Chain Store Age-Qct. '72, 
Progressive Grocer-Oct. "72, Tobacco Dist. & 

COnf. Guide-Oct. "72; Distribution Executive- 

Oct. ' 72 , Supermarket News-Oct. 9, 1972. 
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Source: https://www.industrydocuments.ucsf.edu/docs/grykOOOO 




